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INTRODUCTION

IN WHAT WAYS HAS AMERICAN POPULAR CULTURE 
INFLUENCED YOUR EVERYDAY LIVES?

We’re a country named after a 
Spanish King. To which an American 

general vowed to return. Or as 
someone described our history, ‘300 
years in a convent, and 50 years in 

Hollywood.’



CULTURAL IMPERIALISM

“the sum of the processes by which society is 
brought into the modern world system when 
its dominating stratum is attracted, pressured, 
forced, and sometimes bribed into shaping its 
social institutions to correspond to, or even 
promote, the values and structures of the 
dominating center of the system” (Schiller, 
1976)



FROM McDONALDISATION TO STARBUCKSIFICATION

source: http://wemediacritics.blogspot.com/2010/04/from-west-to-east-and-east-to-west.html
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THE WESTERN CULTURAL IMPERIALISM 
BINGO CARD GAME

source: http://www.misshallelujah.net/2012/06/12/c-is-for-cultural-imperialism/
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MEDIA IMPERIALISM
“global media as missionaries of global capitalism” 

(Herman and McChesney, 1991)

GLOBAL MEDIA FLOWS



DEPENDENCY AND CORE-PERIPHERY
hegemony of media production processes and of media aesthetics

(cf. Wallerstein, 1974)
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THE VOICE OF THE EMPIRE
The BBC as a means of linking together the British Empire and the British 

diaspora (cf. Hill, 2010)
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DEVELOPMENT COMMUNICATION MODELS
Western-rooted ways of harnessing the media for development 

(Sparks, 2008)
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THE CASE OF HOLLYWOOD

“Hollywood has a long history of working 
with Washington—hence the expression 

‘Washwood’; it has a long history of working 
with Silicon Valley high-technology projects 
brokered by the military industries—hence 
the expression ‘Siliwood’; and it has a long 

history of responding to technological 
change by adding new developments to its 

oligopoly.” (Miller, 2007)
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Source: http://boxofficemojo.com/intl/philippines/yearly
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Source: http://boxofficemojo.com/intl/philippines/yearly
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Source: http://boxofficemojo.com/intl/philippines/yearly
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THE CASE OF HOLLYWOOD

THE PROBLEM OF ANTI-AMERICANISM (Miller, 2005)

-opposition to US cultural domination and the spread of values associated with 
secular transcendence through money and sex

-rivalry with the US over specific economic and cultural markets

-bemused and contingent anti-Americanism that is specific to the Bush regime’s 
means of pursuing foreign-policy aims

-populist anti-Americanism, expressed in violence, demonstrations, and elections
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THE PROBLEM OF ANTI-AMERICANISM (MIller, 2005)

-leadership anti-Americanism, expressed in public denunciations, or privately, under 
Chatham House rules separate feelings for US governments and corporations, as 
opposed to the US populace, although this is changing as the US public becomes 
identified as a militaristic theocracy—the Middle East increasingly sees distinctions 
erased between attitudes towards the US Government and towards its citizens 

-rejection of the US based on experience of it as an occupying power

-disappointment at the distance between the promises of US capitalism and its 
realities

-identification of the US with unpopular IMF, World Bank, and WTO policies

-reaction to US opposition to international law and its infrastructure



“The US public and government need to understand why and how other nations 
express concern about their importation of US popular culture. Rather than being 
symptomatic of anti- Americanism, this is a concern about national cultural 
sovereignty. It is neither perverse nor aggressive, but ordinary. It is not new, but 
routine. The success of US exports is not simply about a market preference—
rather, it is the result of sustained and powerful domination, utilizing the state on a 
regular basis. Retorts are only reasonable.

The level of fit between US militarism, international violence, and production of 
violent spectacle as entertainment, is remarkable. In the final instance, the links 
between popular culture and US government aims and policies are key to anti-
Americanism; not the content of popular culture.” (Miller, 2005)
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CONCLUSION

THE IMPORTANCE OF ACKNOWLEDGING
GLOBAL MEDIA CONTRA-FLOWS


